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- MAY. 13, 2009 - 
Wine tours forcused on local wines

- APR. 1, 2009  - 
Easter entertaining

- Oct. 7, 2009 - 
Thanksgiving Entertaining

- Dec. 16, 2009 - 
Holiday Entertaining

- SEPT. 13, 2009 - 
Fall reds for harvest time
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Josh Rubin - The Beer Guy 
Josh Rubin covers beer 
from the point of view of an 

enthusiast but also a guy with 
a demanding palate and pocketbook who isn’t 
going to buy the hype.

Gord Stimmell - Our 
renowned Wine Critic and 
columnist, Gord Stimmel has 
amassed a strong base of 
readers eager to read his 
latest reviews and features. 
Gord’s wine reviews have 

made him Toronto’s most 
authoritative and important 
wine critic. But Gord 
makes sure his reviews are 
accessible and his choices 
are democratic.

Food Entertaining Extra celebrates holiday 
entertaining with a bevy of ideas for hosting family 
and friends. Featuring a wide range of recipes, 
from tasty hors d’oeuvres to whet your appetite 
to the perfect Star-tested dessert recipe, we have 
everything you need to make the perfect party. 

Festive features also include a host of holiday recipes 
by Kim Honey, Linda Barnard’s holiday cocktails, Gord 
Stimmel’s picks from the wine cellar and what’s brewing 
for the holidays with our beer columnist Josh Rubin.

Susan Sampson is an 
award-winning food writer 
who has worked full-time 
at the Toronto Star for more 
than 20 years. She joined 
the Test Kitchen in 2002 
to pursue her passion for 
cooking after many years 
as assistant lifestyles editor 
in charge of the Saturday Life section. She writes 
a food column and features, tests and develops 
recipes, and reviews cookbooks and new 
products. 

 

A writer and editor since 
1990, Jennifer Bain came 
to the Star’s food beat 
in 2000 and considers it 
one of the best jobs at 
the paper. She drives 
across Greater Toronto 
and Ontario in search 
of delicious stories and 

gets most excited by farmers and diverse food 
cultures. She has won two awards from the 
Association of Food Journalists for her “Saucy 
Lady” columns, and a Canadian travel writing 
award for afeature on Thunder Bay’s vibrant 
food scene. At the Star’s test kitchen she gets to 
pore over new cookbooks and test recipes - but 
she also has to grocery shop and wash dishes. 
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Unit :
FP 
1/2 PG
1/4 PG
DPS
1/2 pg dps
OBC 
IFC
Front Page 
Banner	

1x
$17,525
$13,141
$7,886
$31,537
$19,273
$21,026
$20,150
$9,765
		

3x
$15,682
$11,760
$7,056
$28,229
$17,252
$18,821
$18,039
$9,375

4x
$14,007
$10,505
$6,305
$25,211
$15,414
$16,811
$16,107
$9,186

2009 NET RATES

DEADLINES

JAN 2009

Wed. Apr. 1
Wed. May. 13
Wed. Sept. 16
Wed. Oct. 7
Wed. Dec. 16

Thurs. Mar. 12
Thurs. Apr. 23
Thurs. Aug. 27
Thurs. Sept. 17
Thurs. Nov. 26

Wed. Mar. 25
Wed. May. 6
Wed. Sept. 9
Wed. Sept. 30
Wed. Dec. 6
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Rates, Deadlines, Specifications

•Full Page = 10 Columns x 280 Lines - or 101⁄2” wide x 20” deep
•1⁄2DPSSize = 21 Columns x 145 Lines - or 22” wide x 105⁄16” deep 
•DPSSize = 27 Columns x 280 Lines - or 22” wide x 20” deep
•1/2 Page Size = 10 Columns x 145 Lines - or x 101⁄2” wide x 
105⁄16”deep 
•Resolution = 270 - 300 Dpi - or 133 Line Screen
•Ink Density Should Not Exceed 280

Accepted Formats:
•Quark Xpress
•Adobe Illustrator – saved as version 6 EPS
•Adobe Photoshop – saved as an EPS or TIFF
•Graphic Files – saved as TIFF or EPS (uncompressed)
•For Maximum quality a colour proof should always be supplied with 
Digital Material
•Further submissions may be available – contact your sales
representative for more information
•Late material or changes to material past deadline will be subject to

applicable service charges
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TOTAL DISTRIBUTION
=300,000 Full Home Delivery
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FOOD EXTRA RESEARCH

More Likely to Bake, Entertain
& Gourmet Cook

The Toronto Star Reaches 415,000 
readers of Food Content

62%
31%
31%

26%
24%
24%

Specialty Rices

Organic Grains

Lamb

Veal

Vegetarian Products

Organic Vegetables

88% are Homeowners
76% are Married/Living Together
46% have Household Incomes over $100K
43% are University Grads Plus
54% are Adults 25-54
50% Entertain at Home

80% use Packaged Pastas
77% use Natural Cheeses
76% use Rice
72% use Spices and Seasonings
63% use Olive Oil
38% use Grain Breads
25% use Organic Foods

84%

35%

31%

Gourmet
Cooking

Entertain
at Home

Bake from
Scratch

80% enjoy Tea Drinks
79% enjoy Coffee Drinks
77% enjoy Frozen Desserts
55% enjoy Fruits (organic/canned)
50% buy Boxed Chocolates
45% Bake from Scratch

94%

52%

41%

36%

29%

Blue Cheese

Swiss

Brie

Cheddar (Old)

Havarti

* Past year, read Star & Food Content, compared to
the average Ontarian 18+

* Grain breads past week, olive oil past 3 months, 
otherwise past 6 months, read Star & Food Content

* Used past month, read Star & Food Content, compared
to the average Ontarian 18+

* Entertained past year, read Star & Food Content

* Past 6 months, read Star & Food Content, compared
to the average Ontarian 18+

* Fruits past month, baking & boxed chocolates past year,
otherwise past 6 months, read Star & Food Content

Source: PMB 2008 – Two-Year Study
Base: Ontario, Adults 18+ (10,059,000)

Good Advertising 
Targets

More Likely to Enjoy
Fine Cheeses

Heavy Users of Quality 
Ingredients

More Likely to Serve 
Fine Foods

More Likely to Enjoy 
After-Dinner Treats
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FOOD EXTRA RESEARCH

65% are Buying Alcohol
75% are Wine Drinkers
63% are Liquor Drinkers
59% are Beer Drinkers
45% are Ontario Wine Drinkers

* Past 6 months, read Star & Food Content

136%

121%

110%

93%

85%

76%

52%

South African

Italian

Champ/Sprk Wine

French

Australian

Californian

Wine Drinkers

* Drank past 6 months, read Star & Food Content,
compared to the average Ontarian 18+

143%
116%

91%
62%

57%
35%

26%

Cognac

Brandy

Irish Whiskey

Gin

Scotch Whisky

Vodka

Liquor Drinkers

* Drank past 6 months, read Star & Food Content,
compared to the average Ontarian 18+

104%

79%

54%

39%

Wine

Beer

Liquor

Boxed
Chocolates

* Gave as gift past year, read Star & Food Content, 
compared to the average Ontarian 18+

73%

53%

52%

31%

18%

Imports

Premium Priced

Microbrews

Beer Store Patrons

Beer Drinkers

* Drank/visited past 6 months, read Star & Food Content,
compared to the average Ontarian 18+

Good Alcohol Targets

More Likely to Enjoy
Fine Quality Wine

More Likely to Enjoy
Fine Quality Liquor

More Likely to Enjoy
Fine Quality Beer

More Likely to Give
Hosting GiftsThe Toronto Star 

Reaches 415,000 
readers of Food 

Content

Source: PMB 2008 – Two-Year Study
Base: Ontario, Adults 18+ (10,059,000)
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