








FOOD EXTRA RESEARCH

65% are Buying Alcohol
75% are Wine Drinkers
63% are Liquor Drinkers
59% are Beer Drinkers
45% are Ontario Wine Drinkers

* Past 6 months, read Star & Food Content
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* Drank past 6 months, read Star & Food Content,
compared to the average Ontarian 18+
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* Drank past 6 months, read Star & Food Content,
compared to the average Ontarian 18+
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* Gave as gift past year, read Star & Food Content, 
compared to the average Ontarian 18+
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Beer Drinkers

* Drank/visited past 6 months, read Star & Food Content,
compared to the average Ontarian 18+

Good Alcohol Targets

More Likely to Enjoy
Fine Quality Wine

More Likely to Enjoy
Fine Quality Liquor

More Likely to Enjoy
Fine Quality Beer

More Likely to Give
Hosting GiftsThe Toronto Star 

Reaches 415,000 
readers of Food 

Content

Source: PMB 2008 – Two-Year Study
Base: Ontario, Adults 18+ (10,059,000)
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