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In the wake of the economic crash, jobs 

are harder to find for graduating MBA 

students. Business schools are retooling 

their placement efforts to help  them.  

Schools are also adjusting to new realities 

themselves in the program content they 

offer. In the wake of developments in the 

world of finance, the spotlight has fallen 

on business ethics and the teaching of 

them. The Star’s World of MBA’s section 

provides students with information they 

need to make choices and describe the 

things leading business schools are doing 

to adapt to students’ changing needs.  

The section coincides with the arrival in 

Toronto of the World MBA Tour, a global 

networking event linking MBA graduates 

and employers. The section includes a 

round-up of MBA programs in Canada.

 327,000 Ontario adults have 

earned a bachelor’s degree and 

read the weekday Star, that’s 

more than the Post and Globe 

combined

 Over 400,000 managers/

professionals read the weekday 

Star, more than the Globe and 

Post combined

Reach the #1 audience of 

adults with a bachelor’s degree

Source: NADbank 2008 – Full StudyBase: Ontario, 

adults 18+, bachelor’s degree
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DOSSIER: The Coles Notes on the MBA programs available in Canada. Library

WHAT: Henry Mintzberg, curmudgeon of McGill University, is bringing out his final business book 
out in September, called Managing. Five years after he rocked the business school world with his 
last book Managers, Not MBAs, railing against the modern MBA curriculum, which he says does not 
teach people how to manage, Mintzberg is taking stock of the economic chaos caused by financial 
speculation. We ask the business guru what he thinks schools should be teaching. 

WHERE: Where could I be learning? A growing number of Canadian GMAT test-takers are shunning 
the U.S., and sending their score reports to Europe and Asia. Where should they study? The U.S. has 
become too expensive. In the late 90s, the cost of top U.S. MBA was around $50,000. This year, it will 
cost double that. And it is now too hard to work in the U.S. upon completion of the degree anyway 
as employment visas have dried up in the wake of the 9/11 attacks. A round up of international 
alternatives for Canadian students intent on studying overseas. 

TOUR: World MBA Tour stops in Toronto, Sun., Sept. 13, with a view to matching students and 
universities.

ETHICS: Harvard recently attracted a lot of attention by introducing an oath for MBA students to 
take about being good business people. How do you teach business people ethics?

GLOBAL: Five teams of Schulich MBA students went to Israel during the last academic year 
(2008-2009) to provide strategic consulting advice to five Israeli start-ups looking to export their 
hi-tech goods and services. The firms included: 

	•	 A company based in the desert near the Gaza strip comprised of recent Russian immigrants to Israel 
(all chemists with an average of 65) that has developed a technology for repairing oil pipelines from 
within the pipeline itself 

A technology company that has developed a headset with military applications that blocks •	
out loud background noise (bombs, gunfire) but captures and amplifies up-close and soft noises 
(whispers, etc.). 

A Tel Aviv biotech start-up that has developed a process to extract oil from algae for the purpose •	
of creating biodiesel fuel

A company that has developed a humidity monitoring system that tracks produce from the farm •	
to the supermarket and intervenes along the way, adjusting the humidity and temperature to ensure 
that the produce arrives fresh and ripe (with future applications to include a monitor to measure 
pathogens in the fruit and vegetables) 

A software company with an e-health application looking to break into the Asian market (the •	
software reduces costs by sharing information) 

The travel costs of the students were underwritten by the participating companies as well as through 
an endowment from the Bronfman family, matched by the Ontario government. The Schulich students 
teamed up with MBA students from the Recanati business school at the University of Tel Aviv. 
Students also benefitted from the advice of an advisory board that included a number of prominent 
business people such as Larry Tanenbaum and Skip Sigel (Korn/Ferry International) as well as other 
senior executives from firms such as IBM, Microsoft, OMERS and LG.
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HEALTH: The Ivey Centre for Health Innovation and Leadership. The Richard Ivey School of Busi-
ness will bring together expertise from the business, health sciences and medical sectors to develop 
management skills and commercialize health products for the healthcare sector. How badly does the 
healthcare sector need better management skills?

JOBS: Jobs for freshly-minted MBAs are much harder to come by than they were before the crash. 
What strategies are students employing to find employment? What are schools doing to help them? 
Ted Rogers School of Management at Ryerson places its internships at the end of the MBA program 
to act as an on-ramp into a first full-time job.

TEAMS: Queen’s uses team-based learning. Teams are formed at the start of the program and stay 
together until the end. Each consists of six to eight team members from diverse backgrounds. The 
university provides team coaches. Half a student’s grade comes from teamwork. Paul Dalby sits in 
on a team during its week-long course on corporate social responsibility. Queen’s saw an 85 per 
cent increase on applications from women for the class that started in May. Thirty-two per cent of 
the class is made up of women.

MENTORS: Women in Leadership MBA club at Schulich and the high school mentorship program 
at C.W. Jeffries and Westview Collegiate. Sarah Tatrallyay, WIL Mentorship co-chair, 2008-2009, 
worked with 34 students from both high schools and with mentors from Schulich. She says the 
experience helped make her a better manager (managing expectations, managing different 
people). One of the most important things she took away from it: Respect for the high school girls 
that went against their peers to join the program and use it as a springboard to improve their 
lives.

EMBA: Rotman is working hard on teaching leadership skills. The skills are based on self-aware-
ness. Participants are encouraged to keep a diary and reflect on it. They are given individual 
coaching in developing their emotional intelligence and in building self-confidence, and are 
encouraged to conduct an inventory of their own strengths and weaknesses, and their coaches 
check in with them during the year to monitor progress. Participants are in their late 30s and 
understand the need to make changes. These changes can be felt across the organizations they 
work as they often work in fairly prominent roles.

*Subject to change
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